USER DATA PRC UCIAL MEDIA IN
THE FACE OF PROFILING CHALLENGES IN THE

AGE OF ARTIFICIAL INTELLIGENCE



Introduction

In today’s digital age, social media has
become a cornerstone of daily life,
enabling global connections and the
rapid spread of information. However,
the rise of artificial intelligence (Al) and
profiling has introduced significant
concerns regarding the collection and
usage of personal data. Profiling, often
driven by commercial interests, can
profoundly affect privacy, security, and
individual freedoms.
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process.




OBJECTIVES OF
PROFILING:

Profiling involves the analysis of user
behavior and data to categorize
individuals for specific purposes. Common
objectives include:

« Targeted Advertising: Offering
personalized products or services
based on online activities.

* Political Influence: Crafting tailored
messages to shape public opinion,
such as during election campaigns.

« Behavioral Surveillance: Identifying
risky behaviors or trends for external
stakeholders like governments.




THE ROLE OF ETHICAL
ARTIFICIAL
INTELLIGENCE

To address profiling challenges,
ethical Al must focus on:

« Explainable Al: Ensuring
algorithmic decisions are
transparent and understandable.

* Regular Audits: Detecting and
mitigating biases in Al systems.

* Protective Al: Detecting data
breaches and preventing misuse.




MASSIVE
COLLECTION

OF PERSONAL
DATA

Every interaction on
social media generates
personal information.
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This data includes:

This
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a detailed
profile of use

Clicks, likes, Browsing Metadata such

and shares. histories. as location.




CHALLENGES POSED
BY PROFILING

« Mass Data Collection: Social
media platforms gather vast
amounts of personal information.

« Abusive Profiling: Misuse of data
can lead to discrimination, unfair
treatment, and privacy violations.

« Psychological Impacts:
Continuous surveillance and
targeted messaging can lead to
stress, manipulation, cyber bullying
and loss of autonomy.




Cambridge Analytica:

Facebook data used to
manipulate election
outcomes in several
countries.

Consequences: harm to
democracy and freedom of
expression.

TikTok:

Concerns over foreign
governments' access to user
data.

Increased risks to digital
sovereignty and privacy.
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Manipulation
of choices:

Hyper-targeted
ads exploiting
users' emotions
and
vulnerabilities.
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Digital
Isolation:

Algorithms create
filter bubbles,
limiting the
diversity of
opinions and
reinforcing
biases.
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Stress and
anxiety:

A feeling of
constant
surveillance,
reducing trust
online.
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CALL TO ACTION

Profiling offers utility for personalized
services but poses significant privacy
risks. Addressing these risks requires:

» Strengthening regulations around
data protection.

* Promoting responsible corporate
practices.

» Raising user awareness about risks
and available solutions.



CONCLUSION

Profiling, while useful for certain services,
represents a major risk to privacy. It is
essential to :

« Strengthen regulations.

» Encourage responsible corporate
practices.

» Raise user awareness of risks and
solutions.

» Ethical and transparent Al is the key to
ensuring a balance between innovation
and respect for rights.
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